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with at least one of said items and associated vwjth at least one of the third party 
advertisers, wherein there is at least one differerwt preferential contingent incentive 
from each of a plurality of the different third parafy advertisers, each of said incentives 
offering at least one benefit in exchange for at feast one action associated with a 
possible purchase of at least one of said items Jsaid benefit not normally and publicly 
accessible to said buyer entity or other buyer entities in the same geographic region on 
terms which are at least objectively equivalent, and which do not include material 
conditions that are different from said at leasf one action, said discriminatory decision 
regarding the at least one incentive that is t« be offered to the buyer entity being 
based at least in part on stored data relating to purchases made by said buyer entity 
with merchants other than the third party sjavertiser that is associated with the 
incentive; and 

offering or facilitating the offering ©f at least one of said preferential contingent 
incentives to said buyer entity, without having transferred to said third party advertiser 
directly or indirectly any full name associated with said buyer entity at the time that 
the incentive is offered but has not yet ©een responded to by said buyer entity, with 
the condition precedent for this step that the system has received directly or indirectly 
from that buyer entity the at least one Respective third party purchase record or 
information verifiably derived therefror 

2. (Amended) The method as defined in claim 1, wherein the making or helping 
make at least one decision results in obtaining a group of buyer entities that meets a 
search criteria; and wherein the offering or facilitating the offering comprises providing 
an incentive to each of the buyer entities in the group. 

3. (Amended) The method asfdefined in claim 1, wherein the demographic 
information of each of a plurality oflbuyer entities is stored with said information. 

4. (Amended) The method ^ defined in claim 1, further comprising: 

categorizing of purchases listed fr©m a plurality of independent third parties in the 
purchase records or information verifiably derived therefrom based on at least one 
category; and calculating at least/one score for a buyer entity based on the amount 
purchased in one or more selected categories; and 
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5. (Amended) The method as defined in claim 1, wfherein said making or helping 
make a decision step comprises setting the incentive fo^each buyer entity in a group 
based on its purchases of a particular product or servi<j|e item. 

6. (Amended) The method as defined in claim/, wherein a plurality of the buyer 
entities are individual persons. 



8. 



(Amended) The method as defined in claifn 1, further comprising: 



receiving buyer entity preferences for categories/of third party merchants; 
wherein said making or helping make a decision^ step includes receiving a merchant 
category designation for the third party adverwser and forming a group of only buyer 
entities who have indicated in their respective buyer entity preferences that they would 
receive a marketing incentive from third parj^ advertisers in the merchant category 
designation. 

9. (Amended) The method as defined in claim 1 , further comprising: 

receiving a threshold value from the buwer entity that an incentive must meet before 

the buyer entity will receive the incentive; 

receiving a value for the incentive to \fe provided; and 

wherein said making or helping makefat least one decision step includes comparing the 
value of the incentive to the threshold value set by the buyer entity and not including 
that buyer entity in a group if the bijiyer entity has set a threshold value for the 
incentive which is not exceeded. 

10. (Amended) The method &s defined in claim 1, further comprising: 

obtaining acceptance information on whether one of the buyer entities accepted the 
incentive; and 

storing the acceptance information to a database. 

1 1. (Amended) The method as defined in claim 10, further comprising: obtaining 
additional information on whether the buyer entity made a follow-up purchase or a co- 
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purchase contemporaneous with or after accenting the incentive and inputting the 
additional information to be stored. 



12. (Amended) The method as defined An claim 1, wherein said making or helping 
to make at least one decision step further comprises the categorization of purchases 
listed from a plurality of independent third party merchants in the purchase records or 
information verifiably derived therefrom based on a set of categories. 



13. (Amended) The method as defined in claim 12, further comprising: calculating 
or facilitating the calculation of a separate score for one of the buyer entities in at least 
one of the categories based on purchase data associated with purchases by the buyer 
entity in each of the respective categories. 

14. (Amended) The method as defined in claim 12, further comprising: 

calculating a separate score for one of the buyer entities in each of a plurality of 
the categories based on the amountZ/purchased by the buyer entity in the category; 

calculating a composite score for particular buyer entities in accordance with a 
function of the separate scores for] a plurality of selected categories for the particular 
buyer entities; and 



creating a group of buyei^entities based on the composite scores. 

15. (Amended) The method as defined in claim 13, further comprising: offering or 
facilitating the offering of a plurality of said incentives from different third party 
advertisers to one of the buyer entities by determining or facilitating the determination 
of a sequence or relative prominence in which each incentive is communicated to the 
buyer entity based on at least one of the calculated scores. 



(Amended) The method as defined in claim 13, further comprising: 



17. 



substantially continuously receiving additional purchase records or information 
verifiably derived therefrom for one of the buyer entities from a plurality of different 
payment or merchant accounts; and 
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recalculating or facilitating the recalculation Si at least one of said scores of one 
of said buyer entities based on the additional purcPjase records or information verifiably 
derived therefrom. 



18. (Amended) The method as defined in cfla'\m 17, further comprising: 

determining or facilitating the determination of whether said recalculated score 
qualifies said one of the buyer entities for an ipn-going incentive. 

19. (Amended) The method as definedfin claim 17, further comprising: 
recalculating the incentive determined in said offering or facilitating the offering step by 
applying said recalculated score of said or§e of the buyer entities to an incentive 
function. 



20. (Amended) The method as defined in claim 17, further comprising: providing 
a plurality of said incentives from different third party advertisers to one of the buyer 
entities by determining the sequence ©r the relative prominence in which each of the 
third party advertiser incentives is cognmunicated to the buyer entity based on said 
recalculated score. 



21. (Amended) The method a^defined in claim 20, wherein the incentives are 

^™~- -7- 

22. (Amended) The method as defined in claim 13, further comprising: 
weighting questions based! on scores of said buyer entities; 

selecting questions, basea, at least in part, on the weight given the question; 
sending questionnaires electronically to a plurality of said buyer entities; and 
receiving responses to me questionnaire from a plurality of said buyer entities; 



and 
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recalculating at least one score for the at lea^t one buyer entity based on said 
responses. 

23. (Amended) The method as defined in clajm 22, further comprising: 

determining if the recalculated score qualjries said one of the buyer entities for 
an on-going incentive. 

24. (Amended) The method as defined injfclaim 22, further comprising: 
recalculating the incentive determined in saidjoffering or facilitating the offering step by 
applying said recalculated score of said one jjpf the buyer entities to an incentive 
function. 

25. (Amended) The method as defined in claim 22, further comprising: providing 
a plurality of the incentives from differentithird party advertisers to one of the buyer 
entities by determining the sequence or tne relative prominence of each of a plurality of 
the incentives based on said recalculatecl/score. 

26. (Amended) The method as defened in claim 25, wherein the incentives are 
provided across a plurality of distribution channels. 

27. (Amended) The method as defined in claim 13 wherein said receiving step 
further includes: 



obtaining permission from at feast one of the buyer entities to supplement the 
data with additional information associated with the buyer entity from a third party 
information broker; and wherein said storing includes storing said additional 



information; and wherein said offering or facilitating the offering of the incentive is 
based on terms being, all other things equal, superior to terms on which an incentive 
associated with the same third party advertiser is offered to another buyer entity 
similar to the buyer entity, which/aid not provide said additional information. 



28. (Amended) The method as defined in claim 27, wherein said additional 
information is demographic information. 
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29. (Amended) The method as defined infclaim 27, further comprising: receiving 
an authorization from said one of the buyer eifftities as a threshold requirement to either 
performing the obtaining additional informatics or as a threshold requirement to 
entering said additional information into a d^Jabase or using said additional information 
to change a plurality of scores. 

30. (Amended) The method as definefl in claim 27, further comprising: 
determining if the changed score qualifies/said one of the buyer entities for an on-going 
incentive. 

31 . (Amended) The method as deflhed in claim 27, further comprising: 
recalculating the incentive determined im said offering or facilitating the offering step by 
applying a recalculated score of one owthe buyer entities to an incentive function. 

32. (Amended) The method as defined in claim 27, further comprising: providing 
a plurality of said incentives from different third party advertisers to one of the buyer 
entities by determining the sequence or the relative prominence of each of a plurality of 
the incentives based on a recalculated score. 

33. (Amended) The method as defined in claim 27, wherein the incentives are 
provided across a plurality of distribution channels. 

34. (Amended) The methodfas defined in claim 13, wherein at least one category 
is an individual company, and wmerein said score for that category is calculated based 
on the amount of purchases ind^ated by said purchase records or information 
verifiably derived therefrom for said individual company. 



35. (Amended) The method as defined in claim 13, further comprising: sending at 
least one score of a particular one of said buyer entities to a third party after receipt of 
an authorization from said particular buyer entity. 

36. (Amended) The metmod as defined in claim 13, further comprising storing 
electronically at least one scare for a buyer entity at a computer for said buyer entity. 

41. (Amended) The meShod as defined in claim 13, further comprising calculating 
a fee based on the scores of the buyer entities. 
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42. (Amended) The method as defined in/£/laim 13, further comprising: 

receiving additional information on whether one of the buyer entities made at 
least one follow-up purchase or co-purchase ^contemporaneous with or after making an 
incentive purchase, and recalculating the scpre for said one of the buyer entities based 
on the additional information. 



44. (Amended) The method as defined in claim 42, further comprising: 

recalculating the incentive by applying said recalculated score of said one of the 
buyer entities to an incentive function or algorithm. 

45. (Amended) The method as defined in claim 42, further comprising: 

providing a plurality of said incentives from different advertisers to one of the 
buyer entities by determining the sequence or the relative prominence of each of the 
plurality of incentives based on said recalculated score. 



47. (Amended) The method ^s defined in claim 13, further comprising: 

receiving additional information op whether one of the buyer entities accepted the 
incentive; and 

recalculating at least one of the scores for one of the buyer entities based on the the 
additional information. 



49. (Amended) The method as defined in claim 47, further comprising: 

recalculating the incentive bjj applying said recalculated score of said one of the buyer 
entities to an incentive function or algorithm. 



50. (Amended) The method as defined in claim 47, further comprising: 

providing a plurality of saia incentives from different advertisers to one of the buyer 
entities by determining the sequence or the relative prominence of each of the plurality 
of the incentives based op said recalculated score. 




(Amended) The method as defined in claim 13, comprising: 



002.981618.1 



Atty. Dkt. No. 084561-0108 



receiving additional information that one of the ©uyer entities visited a predetermined 
web site; and recalculating one of the scores og said one of the buyer entities to 
increase the score based on additional informs 

54. (Amended) The method as defined infclaim 52, further comprising: 

recalculating the incentive by applying saidfrecalculated score of said one of the buyer 
entities to an incentive function or algorith 



55. (Amended) The method as defineS in claim 52, further comprising: 

providing a plurality of said incentives from different advertisers to one of the 
buyer entities by determining the sequemce or the relative prominence of each of the 
plurality of the incentives based on sai$l recalculated score. 



57. (Amended) The method as cfefined in claim 13, wherein said offering or 
facilitating the offering step comprises determining an incentive wherein a type and/or 
amount of the incentive is selected tor the buyer entity by applying said score of said 
buyer entity to an incentive functiom. 



58. (Amended) The method as defined in claim 1, wherein said offering or 
facilitating the offering step comprises determining an incentive within an incentive 
structure wherein a type or amount of incentive is provided to the buyer entity based 
on an electronic input from the buyer entity. 

59. (Amended) The methodfas defined in claim 1, wherein said offering or 

facilitating the offering step comprises determining an incentive from within an 

incentive structure wherein a type or amount of incentive is provided to the buyer 

I 

entity based on the buyer entitw meeting predetermined search criteria. 



lSd 



60. (Amended) The method as defined in claim 1, wherein the incentive is 
selected based on a first criteria of purchasing of a particular good or service, and a 
second criteria of a minimum number of different instances when the particular good or 
service was purchased in a predetermined time period. 



61. (Amended) The mefhod as defined in claim 1, further comprising: 
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setting the incentive based on a first criteria 4>f purchasing of a particular good 
or service, and a second criteria of a minimum monetary value purchased of the 
particular good or service purchased in a predetermined time period. 

62. (Amended) The method as defined in claim 1, further comprising: 

obtaining permission from the buyer entity for linking to a third party database 
and inputting additional information therefrom pn purchases of the buyer entity or for 
otherwise obtaining additional information frojp at least one third party on the buyer 
entity purchases, 

linking to the third party database anil inputting the additional information 
therefrom on the purchases of the same biwer entity or otherwise obtaining additional 
information from said at least one third pagty on the buyer entity purchases, and 

inputting the additional informatiotl 

63. (Amended) The method as defmed in claim 1, wherein said offering or 
facilitating the offering step comprises including a cookie with the incentive, with said 
cookie designed to monitor predetermined activity relating to said incentive. 

64. (Amended) The method as defined in claim 1, further comprising: 

submitting a request to one of said buyer entities to provide a rating of a product or 
service item only if the purchase record or the information verifiably derived therefrom 
indicates that a purchase of the product or service item to be rated has been or might 
have been made. 

65. (Amended) The method ^s defined in claim 64, further comprising: 

weighting each entity submitted rating for a product or service item according 
to the money spent on the particular product or service item by the entity; and 

creating an average rating for the product or service item based on the weighted 
entity submitted ratings. 
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66. (Amended) The method as defined \A claim 1, further comprising the step of 
calculating a charge for providing the incentive based on the size of a group of buyer 
entities resulting from a search of the stored/data. 

67. (Amended) The method as definedfin claim 1, further comprising the step of 
calculating a charge for providing incentive^ based on a number of elements in search 
criteria provided by a third party advertiseij 

68. (Amended) The method as definjbd in claim 13, further comprising the step of 
calculating a charge for providing the incentive based on both the size of a group of 
buyer entities resulting from a search offthe stored data and the scores of the buyer 
entities. 



1 



69. (Amended) The method as defined in claim 1, further comprising: 

comparing a source of the third party proof of purchase records or the 
information verifiably derived therefrom with a source database of third parties and 
storing the proof of purchase recordslor the information verifiably derived therefrom if 
from third party sources that are in tme source database. 

70. (Amended) The method asldefined in claim 1, further comprising: 

obtaining permission from a buyer entity to enter into a database additional information 
from the purchase records or the information verifiably derived therefrom pertaining 
only to at least one category of purchases, categorizing purchases relative to an 
additional database of the categorgbs, and storing only purchases within said at least 
one category. 

71. (Amended) The methodlas defined in claim 1, wherein said making or helping 
make a decision step further comprises the categorization of purchases listed from a 
plurality of independent third paipy merchants in the proof of purchase records or 
information verifiably derived therefrom based on a set of categories; 

calculating or facilitatinglthe calculation of a separate score for one of the buyer 
entities in each of a plurality olfcategories based on the amount purchased by the 
buyer entity in the respective (fategory; and 
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J » <ffW recording at least one of said scores \h a cookie on a buyer entity computer that 

Oj/ may be accessed from a communications network by at least one merchant. 



74. (Amended) The method as definep in claim 1, further comprising: 




adding the purchase amounts for trie buyer entity over a first period of time 
made from a first merchant to obtain a first merchant purchase amount; 

determining if the first merchant ^purchase amount exceed a threshold value; and 

rewarding the buyer entity for having exceeded the threshold value of 
purchases. 



78. (Amended) The method as defined in claim 76, further comprising: 



Qk9* . 

[T^ applying said recalculated score of said one of the buyer entities to an incentive 



recalculating the incentive determined in said offering or facilitating the offering step by 



function. 



X 



80. (Amended) The method as defined in claim 1 , further comprising monitoring 
§=>$~ t * ie rece,ver °f an interactive television to determine if an ad is shown by the receiver 
^Q) and has not been zapped by the tjuyer entity; and offering or facilitating the offering 

reward to the buyer entity if the ad has not been zapped. 






(Amended) The method as defined in claim 10, further comprising monitoring 
the receiver of an interactive television to determine if an ad has been zapped; and 
offering or facilitating the offering based to the buyer entity if the ad has not been 
zapped with the incentive determined in accordance with at least one of the scores of 
the buyer entity. 




(Amended) A system for buyer-driven targeting comprising: 
a first component for receiving directly or indirectly from each of a plurality of 
buyer entities at least one respective third party purchase record or information 
verifiably derived therefrom, said purchase record or information verifiably derived 
therefrom comprising data ass- 



which the payment was not 
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sociated with the purchase of products or services for 
carried out by the system; 
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a second component for storing information associated with said data; 
for a plurality of product or service items offered for sale, wherein each different 
item in said plurality of items is either manufactured or marketed or distributed or 
provided by a different third party advertiser iffi a plurality of third party advertisers, and 
wherein said manufacture, marketing, distribution or provision is not carried out by the 
system in the ordinary course of business, a ft hird component for making or helping 
make with respect to at least one of said buyer entities, based at least in part on said 
data, at least one discriminatory decision associated with the offering of at least one 
from among a plurality of different preferential contingent incentives, with each 
incentive associated with at least one of s#id items and associated with at least one of 
the third party advertisers, wherein there iS at least one different preferential 
contingent incentive from each of a plurality of the different third party advertisers, 
each of said incentives offering at least ope benefit in exchange for at least one action 
associated with a possible purchase of a| least one of said items, said benefit not 
normally and publicly accessible to said puyer entity or other buyer entities in the same 
geographic region on terms which are af least objectively equivalent, and which do not 
include material conditions that are different from said at least one action, said 
discriminatory decision regarding the aj least one incentive that is to be offered to the 
buyer entity being based at least in p^t on stored data relating to purchases made by 
said buyer entity with merchants other than the third party advertiser that is associated 
with the incentive; and I 

a fourth component for offerimg or facilitating the offering of at least one of said 
preferential contingent incentives to/said buyer entity, without having transferred to 
said third party advertiser directly o| indirectly any full name associated with said buyer 
entity at the time that the incentivefis offered but has not yet been responded to by 
said buyer entity, with the conditio!) precedent for this step that the system has 
received directly or indirectly f rom rthat buyer entity the at least one respective third 
party purchase record or information verifiably derived therefrom. 



95. (Amended) The system as defined in claim 94, wherein said fifth component 
making or helping make a decision step comprises a component for setting the 
incentive for each buyer entity inja group based on its purchases of a particular product 
or service item. 
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96. (Amended) The system as defined in $laim 94, wherein a plurality of the 
buyer entities are individual persons. 



98. (Amended) The system as defined claim 94, further comprising: 

a component receiving buyer entity preferences for categories of third party merchants; 
wherein said third component for making or helping make a decision step includes a 
component for receiving a merchant catedpry designation for the third party advertiser, 
a component for forming a group of onlyibuyer entities who have indicated in their 
respective buyer entity preferences that tfhey would receive a marketing incentive from 
third party advertisers in the merchant <&tegory designation. 



99. (Amended) The system as dejfined in claim 94, further comprising: 



a component for receiving a thresholcyvalue from the buyer entity that an incentive 
must meet before the buyer entity wijl receive the incentive; 
a component for receiving a value fof the incentive to be provided; and 
wherein said fourth component for making or helping make at least one decision step 
includes a component for comparing the value of the incentive to the threshold value 
set by the buyer entity and a component for not including that buyer entity in a group 
if the buyer entity has set a threshold value for the incentive which is not exceeded. 



100. (Amended) The system as defined in claim 94, further comprising 

a component for acceptance obtaining information on whether one of the buyer entities 
accepted the incentive; and I 

a component for storing the acceptance information to a database. 

101. (Amended) The systemlas defined in claim 100, further comprising a 
component for obtaining additional information on whether the buyer entity made a 
follow-up purchase or a co-purcjiase contemporaneous with or after accepting the 
incentive and inputting the additional information to be stored. 

102. (Amended) The system as defined in claim 94, wherein said second 
component for making or helprig make a decision step further comprises a component 
for categorizing purchases listed from a plurality of independent third party merchants 
in the proof of purchase recorxls based on a set of categories. 
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104. (Amended) The system as defined in claim 102, further comprising: 
a component for calculating or facilitating the calculation of a separate score for one of 
the buyer entities in at least one of the categoyes based on purchase data associated 
with purchases by the buyer entity in the resc|ective category; 

a component for calculating or facilitating the calculation of a composite score for a 
particular buyer entity in accordance with a function of the separate scores for a 
plurality of selected categories for the particular buyer entity; and 
a component for creating a group of buyewentities based on said composite scores. 

107. (Amended) The system as defir^d in claim 103, further comprising: 

a component substantially continuously receiving additional purchase records or 
information verifiably derived therefromffor one of the buyer entities from a plurality of 
different payment or merchant accounts; and 

a component for recalculating or facilitating the recalculation of at least one of said 
scores of one of said buyer entities based on the additional purchase records or 
information verifiably derived therefrom. 

108. (Amended) The system asldefined in claim 107, further comprising: 

a component for determining or facilitating the determination of whether said 
recalculated score qualifies said orp of the buyer entities for an on-going incentive. 

109. (Amended) The system as defined in claim 107, further comprising: a 
component for recalculating the incentive determined in said offering or facilitating the 
offering component by applying §aid recalculated score of said one of the buyer entities 
to an incentive function. 



jn^ a 



1 10. (Amended) The systenfl as defined in claim 107, further comprising: a 
component for providing a plurality of said incentives from different third party 
advertisers to one of the buyerfentities, including a component for determining the 
sequence or the relative prominence of each in which each of a plurality of the third 
party advertiser incentives is cpmmunicated to the buyer entity based on said 
recalculated score. 
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1 13. (Amended) The system as defined in claim 1 12, further comprising: 



a component for determining if the recalculated score qualifies said one of the buyer 
entities for an on-going incentive. 

1 14. (Amended) The system as definedfin claim 112, further comprising: a 
component for recalculating the incentive determined in said offering or facilitating the 
offering component by applying said recalculated score of said one of the buyer entities 
to an incentive function. 



1 21 . (Amended) The system as defimed in claim 117, further comprising: a 
^ component for recalculating the incentive determined by the offering or facilitating the 
offering component by applying said recalculated score of said one of the buyer entities 
to an incentive function. 
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130. (Amended) The system as defined in claim 129, wherein said indication 
comprises offering or facilitating theloffering to a buyer entity with a recalculated score 
that exceeds the threshold but the gcore of the buyer entity before recalculation did 
not exceed the threshold. 



134. (Amended) The system ejb defined in claim 132, further comprising: a 
component for recalculating the incentive determined in said offering or facilitating the 
offering component by applying $aid recalculated score of said one of the buyer entities 
to an incentive function. 



139. (Amended) The systenn as defined in claim 137, further comprising: a 
component for recalculating the incentive determined in said offering or facilitating the 
offering component by applying said recalculated score of said one of the buyer entities 
to an incentive function. 



y 144. (Amended) The system as defined in claim 142, further comprising: 
rv'Qjr' recalculating the incentive determined in said offering or facilitating the offering 

component by applying said/recalculated score of said one of the buyer entities to an 
incentive function. 
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147. (Amended) The system as defined in claim 103, wherein said offering or 
facilitating the offering component comprises k component for determining an incentive 
wherein a type and/or amount of the incenti^ is selected for the buyer entity by 
applying said score of said buyer entity to a/i incentive function. 

148. (Amended) The system as defines in claim 94, wherein said offering or 
facilitating the offering component composes a component for determining an incentive 
within an incentive structure wherein a wpe or amount of incentive is provided to the 
buyer entity based on an electronic inpi/t from the buyer entity. 



Y 



149. (Amended) The system as defined in claim 94, wherein said offering or 
facilitating the offering component comprises a component for determining an incentive 
from within an incentive structure wrierein a type or amount of incentive is provided to 
the buyer entity based on the buyer/entity meeting predetermined search criteria. 



150. (Amended) The system as defined in claim 94, wherein the offering or 
facilitating the offering component comprises a component for selecting the incentive 
based on a first criteria of purchasing of a particular good or service, and a second 
criteria of a minimum number ofraifferent instances when the particular good or service 
was purchased in a predetermined time period. 



/ 



151. (Amended) The systejnn as defined in claim 94, wherein the offering or 
facilitating the offering component comprises a component for setting the incentive 
based on a first criteria of purchasing of a particular good or service, and a second 
criteria of a minimum monetary value purchased of the particular good or service 
purchased in a predetermined time period. 




153. (Amended) The system as defined in claim 94, wherein said offering or 
facilitating the offering con/ponent comprises including a cookie with the incentive, 
with said cookie designed lo monitor predetermined activity relating to said incentive. 



156. (Amended) The system as defined in claim 94, further comprising a 
component for calculating a charge for providing the incentive based on the size of a 
group of buyer entities resulting from a search of the stored data. 
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157. (Amended) The system as defined in claiAi 94, further comprising a 
component for calculating a charge for providing incentives based on a number of 
elements in search criteria provided by a third pspty advertiser. 

158. (Amended) The system as defined in claim 103, further comprising a 
component for calculating a charge for providing the incentive based on both the size 
of a group of buyer entities resulting from a /earch of the stored data and the scores of 
the buyer entities. 

159. (Amended) The system as definefl in claim 94, further comprising a 
component for comparing a source of thefthird party proof of purchase records with a 
source database of third parties and stor/ng only those proof of purchase records if 
from third party sources that are in the Source database. 

160. (Amended) The system as defined in claim 94, further comprising a 
component for categorizing purchases relative to a database of categories and storing 
only purchases within selected categories. 



161. (Amended) The system asldefined in claim 94, wherein said making or 
helping make a decision component further comprises a component for categorizing of 
purchases listed from a plurality oy independent third parties in the proof of purchase 
records based on a set of categomes; 

a component for calculating a separate score for a buyer entity in each of a plurality of 
categories based on the amount^ purchased by the buyer entity in the respective 
category; and 

a component for recording at l£ast one of said scores in a cookie on a buyer entity 
computer that may be accessed from a communications network by at least one 
merchant. 



168. (Amended) The system as defined in claim 166, further comprising: a 
component for recalculating the incentive determined in said offering or facilitating the 
offering component by apjfying said recalculated score of said one of the buyer entities 
to an incentive function. 
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170. (Amended) The system as defined in alaim 94, further comprising a 
component for monitoring the receiver of an interactive television to determine if an ad 
is shown by the receiver and has not been zapped by the buyer entity; and offering or 
facilitating the offering reward to the buyer entity if the ad has not been zapped. 

172. (Amended) The system as defines in claim 103, further comprising a 
component for monitoring the receiver of /an interactive television to determine if an ad 
has been zapped; and offering or facilitating the offering based to the buyer entity if 
the ad has not been zapped with the incentive determined in accordance with at least 
one of the scores of the buyer entity. 
y 




Please add the following new claims 



194. (New) The method as defined in claim 1, wherein the making or helping make 
step comprises 

receiving and storing different incentive data relating to the at least one different 
preferential contingent incentive/from each of the plurality of the different third party 
advertisers; and 

selecting at least one fr^m among the plurality of contingent preferential third 

Ji . 

party incentives based on a criteria. 



195. (New) The method asWdefined in claim 1, wherein the purchase records or 
information verifiably derived therefrom received from the plurality of buyer entities are 
issued by a plurality of merchants, and wherein each in a plurality of the third party 
advertisers provides a different set of one or more criteria or criteria information from 



which the criteria may be derived for selecting said buyer entities, and wherein a 

// 

different group of one or more of said buyer entities is selected for each of the 
different sets of selectior/^criteria or criteria information from which the criteria may be 
derived. 



196. (New) The method as defined in claim 1, further comprising 

receiving selection information for selecting said buyer entities from one of the 
third party advertisers// and 
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determining a number of said buyer Entities with said data in the system that 
meets said selection information; and 

communicating said number to saidlone of said third party advertisers. 

197. (New) The method as defined in cffaim 4, further comprising communicating to 
said buyer entities at least one of said ssores or an indicator of the benefits that the 
buyer entities can derive from at least cme of said scores. 

198. (New) The method as defined Sn claim 1, wherein the purchase records provide 
purchase information on purchases njade with at least two different payment 
instruments. 

199. (New) The method as definld in claim 1, wherein the purchase records 
associated with one of said plurality of buyer entities include records made available to 
buyer entity by at least two different merchants. 



200. (New) The method as defined in claim 1, wherein the purchase records are 
received from the buyer entity \^a at least two of the following methods: facsimile, 
mail, email, retrieval from microchip card storage, recording of online purchase, 
authorized access to credit cara account, authorized access to the account with a 
particular merchant, whether tliat merchant sells his goods online or offline or both 
online and offline, scanning arad electronic transmission of hard copy receipts, 
authorized access to the credut report of the buyer entity, authorized access to the 
account with an online bill payment service provider, authorized access to a frequent 
flyer or other loyalty or incentive program account. 



miti 



201. (New) The method as defined in claim 1, wherein the contingent preferential 
third party incentive is a preferential price or discount, and wherein a contingency of 
said contingent preferential [third party incentive is a required action of purchasing a 
product or service sold or distributed by the third party advertiser offering the 
incentive. 



-21- 



Atty. Dkt. No. 084561-0108 



202. (New) The method as defined in claim|1, further comprising receiving a 
communication directly or indirectly from thefbuyer entity which facilitates the 
identification of particular purchases or types of purchases which the buyer entity 
wishes the system to either store or not store, or otherwise use or not use for the 
purpose of determining the buyer entity's qualification to receive said contingent 
preferential third party incentive. 

203. (New) The method as defined in cjaim 1, wherein the purchase records do not 
contain significant explicit or implied reslfictions on the direct or indirect use of said 
purchase records or of information derived from said purchase records by merchants 
which compete with either merchants v$ho are associated with said purchase records 
or of information derived from said purchase records, or merchants whose names or 
brand names are mentioned on said pL^chase records. 

204. (New) A program product for buyer-driven targeting by a system comprising 
machine-readable program code for, yt/hen executed, causing a machine to perform the 
following steps: 

receiving directly or indirectly/jfrom each of a plurality of buyer entities at least 
one respective third party purchase record or information verifiably derived therefrom, 
said purchase record or information/Verifiably derived therefrom comprising data 
associated with the purchase of products or services for which the payment was not 
carried out by the system; 

storing information associaibd with said data; 



for a plurality of product orjservice items offered for sale, wherein each different 
item in said plurality of items is either manufactured or marketed or distributed or 
provided by a different third party advertiser in a plurality of third party advertisers, and 



wherein said manufacture, marketing, distribution or provision is not carried out by the 
system in the ordinary course of j business, making or helping make with respect to at 
least one of said buyer entities, tased at least in part on said data, at least one 
discriminatory decision associated with the offering of at least one from among a 
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plurality of different preferential contingent incentives, with each incentive associated 
with at least one of said items and associated with at least one of the third party 
advertisers, wherein there is at least one different preferential contingent incentive 
from each of a plurality of the different thira party advertisers, each of said incentives 
offering at least one benefit in exchange f©r at least one action associated with a 
possible purchase of at least one of said i£ems, said benefit not normally and publicly 
accessible to said buyer entity or other bAyer entities in the same geographic region on 
terms which are at least objectively equivalent, and which do not include material 
conditions that are different from said at least one action, said discriminatory decision 
regarding the at least one incentive that is to be offered to the buyer entity being 
based at least in part on stored data relating to purchases made by said buyer entity 
with merchants other than the third [farty advertiser that is associated with the 
incentive; and 

offering or facilitating the offering of at least one of said preferential contingent 
incentives to said buyer entity, without having transferred to said third party advertiser 
directly or indirectly any full name associated with said buyer entity at the time that 
the incentive is offered but has noit yet been responded to by said buyer entity, with 



the condition precedent for this stSbp that the system has received directly or indirectly 
from that buyer entity the at leas* one respective third party purchase record or 
information verifiably derived thenefrom. 



205. (New) A method for buyer-driven targeting comprising: 

/ 

receiving directly or indirectly from each of a plurality of buyer entities at least 
one respective third party purclfase record or information verifiably derived therefrom; 
storing information associated with said data; 

for at least one productfor service item offered for sale, making or helping make 
with respect to at least one of /said buyer entities, at least one discriminatory decision 
associated with the offering of at least one preferential contingent incentive said at 
least one incentive offering atlleast one benefit in exchange for at least one action 
associated with a possible purchase of said item, said benefit not normally and publicly 
accessible to said buyer enti™ or other buyer entities in the same geographic region on 
terms which are at least objectively equivalent, and which do not include material 
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conditions that are different from said at least one action, said discriminatory decision 
regarding the at least one incentive that is/to be offered to the buyer entity being 
based at least in part on stored data relatfig to purchases made by said buyer entity 
with merchants other than the merchantfthat markets or distributes or manufactures 
said item, if said item is not a payment ffistrument or payment processing service, and, 
if said item is a payment instrument or Payment processing service, said discriminatory 
decision regarding the at least one incentive that is to be offered to the buyer entity 
being based at least in part on stored fiata relating to purchases made by said buyer 
entity which have been paid with ancfirher payment instrument than said payment 
instrument or where the payment has been processed with another payment 
processing service than said paymeifft processing service; and 

offering or facilitating the ofjpring of at least one of said preferential contingent 
incentives to said buyer entity. 
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